


e« THE NEW NAHAC

PQ‘IQTDEST . cinne .

LOGO & ALTERNATIVES

A
T  wpoest
© IT " -

i HARDEST \
© PRPEST f 2/
ICONOGRAPHY HOPE PATTERN 3 o N s . %

SLOGAN MARK

14 s = 4
HOME

TYPOGRAPHY
HEADLINE

GOTHAM HTF BOLD

ALL CAPS ABCDEFGHIJKLMNOPGRSTUVWXYZ
MINIMUM: 105t

BooY ABCDEFGHIJKLMNOPQRSTUVWXYZ
Lato Regular abcdefghijkimnoparstuvwxyz
Lato Italic ABCDEFGHIJKLMNOPQRSTUVWXYZ
MiNIM: 750 abcdefshijkimnoparstuvwxyz

MAXIMUM: 11t

COLOR PALETTE MISSION STATEMENT

ne misson of NAHAC i to provide fund: < andorother benchits

1o Nevad homeowne

Stte of Nevada in order to assist

awTONESIEC  PANTONEW00C  PANTONEZ00¢  PANTONEBLAGK7€ O MUlE-family housing, At minimum, this wil encompass consistently

determining wh the speciic needs of Nevada homeanner' are, and an
s c s coa c e other applicable needs of the indvidual communities therein,

M2 ' Mo s

v o v o7 Vo2 Vo6

Koo ‘o ‘o ‘o Lisisans vith public and private partners,as applicable, il be consistent
e o © & . e Sought to achieve this overarching objective, The NAHAC qualifed and
G 17 G G 1 G 5 trained te sionas wil rovide this senvice in an effcient and
0o e 8 =0 e effective manner, making the neecs of elgble Nevada homeawiner ts
T R =

top caly prorty

NAHAC Digital Marketing




*e+* DIGITAL MARKETING INITIATIVES

Goal: Generate Qualified Leads for NAHAC Services

= June 2017 New Website Launched
= July 2017 Digital Marketing Launched HRDEST
v" Online Quiz = |
v Pay-Per-Click

On the brink of losing r
home? Let us help. o

v" Digital Display

Find out if you qualify. »

v" Native Advertising
v" Social Media (Nov.)
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cec« WEB BROWSER FLOW

User Lands on Website and Clicks to Qualify

N EVADA
H ?1.D'EUS~-!- VIEW PROGRAMS ¥ GET QUALIFIED

Web Browser Sees and Clicks Ad

On the brink of losing your
home? Let us help.

The Nevada Affordable Housing Assistance Corporation
(NAMAC) was spaciScally chosen by the ULS. Treasury's
Hardest Hit Fund® 1o help Nevada homeowners in thelr

ON THE BRINK OF .m.

LOSING YOUR HOME? T

time of need.

Don't worry. There's still hope. And, Hope Keegs @
Mome ™.

Find out if you qualify. »

Answers 12 Simple Questions Likely Qualified Programs and Call to Action

Great!

You may be eligibie for the following Nevada
e bt Fond@ ;','os,,mx - Call us at (888) 320-6526

Is your home in N @ ©

Nevada? PRINCIPAL UNEMPLOYMENT MORTGAGE
REDUCTION MORTGAGE REINSTATEMENT
S SR ASSISTANCE
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»++« TOP-LINE ONLINE RESULTS (JUNE - NOV)

WEB VISITS QUIZZES TAKEN QUALIFIED CANDIDATES
149 PROGRAMS VS 60
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*e+* DIGITAL MARKETING RESULTS

Conversions: Completed Quizzes

= 394% Lift in Conversions After Digital Media Launch ON THE BRINK

* Website Launch - June 2017
v 98 Quizzes Completed
v’ 54 Qualified Completions
v Qualified Rate: 55%

 Digital Marketing Launch - July 2017 N EVADA
v 485 Quizzes Completed H QDE 1:
v' 329 Qualified Completions IT"“"°
v" Qualified Rate: 68%

OF LOSING
YOUR HOME?

Nevada Affordable Housing
Assistance Corporation

= TOTAL CONVERSIONS SINCE LAUNCH: 2,441

« Completed Quizzes: 2,396
e Form Submissions: 45
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*=>« PPC RESULT (THUS FAR)

« PAY-PER-CLICK (ADWORDS/SEM) ~ ©°°9

v' Impressions: 21,173
v" Clicks: 1,552

v' CTR: 7.33% <mm
Industry Standard: 2.03%

=
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All Maps Images Shopping Videos Moce Settings

About 79,400 results

Nahac.org - Hardest Hit Fund - Nevada Mortgage Assistance

Ad| www.nahac.org/ v

NAMAC was chosen by the Hardest Mt Fund %0 help Nevada homeowners in need

Mortgage Reinstatement - Principal Reduction - Second Mortgage Reduction

Services: Principal Reduction, Mortgage Assistance, Morigage Reinstatement, 2nd Mortgage Reduction

Our Programs
We Provide a Helping Mand
When You Need It Most

Testimonials
We've Helped Thousands of
Homeowners Save Ther Homes

News
News About Nevada's Mardest
Hit Fund & NAHAC

Get Qualified
Find Out If You Qualfy For
Nevada's Hardest Hit Fund
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<>+ DISPLAY (THUS FAR)

= DIGITAL DISPLAY
v' Impressions: 438,765
v" Clicks: 773
v CTR:.18% 4=
Industry Standard: .05%

NAHAC Digital Marketing
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LET US HELP.

CALL US
(888) 320-6526
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**** NATIVE (THUS FAR)

How 1o answer: "How would your friends describe you?

= NATIVE ADVERTISING
v" Impressions: 738,786
v' Clicks: 1,427
v Conversions: .19% <z
Industry Standard: .15%

Sponsoned by NAMAL
Hope Keeps A Home in Nevada

homecwrers and we are here 10 help
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>« SOCIAL MEDIA (THUS FAR)

= BT MANANGEMENT - NOV. 2017

«  Twitter HOPE - @
v’ # of Tweets Increased 650% KEEPS A I 4
v' Tweet Impressions up 6,653% Ne:dd%w HOME !’
v" Profile Visits up 227% o =T BT o
 Facebook :; B " o e
v" Daily Engaged Users Up 290% ot — @ s
s ST T s—

v" Daily Reach Increased 372%
v" Daily Impressions Increased 447%
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=+« TOP-LINE FINANCIAL RESULTS (JUNE - NOY)

S DISTRIBUTED YOY INCREASE
$2.36 million
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e+ TOP-LINE AD RESULTS

RETURN ON AD SPEND TOTAL SPEND: $100,000
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*ec« PROMOTIONS IN 2018

v" IN-HOUSE CALL CENTER

v" DOWN PAYMENT ASSISTANCE PROGRAM

v NEW COLLATERAL (POST CARD AND BROCHURE)

v TESTIMONIAL TV/ONLINE COMMERICAL

v TRADITIONAL MEDIA SPEND (FROM REMANING BUDGET)

v EVENT SUPPORT AND PROMOTION
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QUESTIONS
& DISCUSSION



