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During the month of August, our commitment to community engagement remained steadfast, and we maintained a 
consistent presence across all platforms. However, there were notable shifts in our engagement metrics compared 
to the previous month; specifically, we observed a decline in Engagement Rate per Impression of 0.9%, marking a 
34.4% decrease on Facebook compared to the previous month, however also experienced a substantial increase 
of 52.5% impression growth on the platform. Additionally, the month resulted in an increase of 3.4% Engagement 
Rate per Impression on Twitter/X, as well as a 50% engagement increase on the platform. This was due in part to 
family content that resonated with the audience and promotion of the August 25th event with Chicanos Por La 
Causa.

Throughout September, we will focus on seasonal trends, housing developments and consumer-focused emotions 
that tie back to the meaning of home and how NAHAC can assist as the holidays rapidly approach. Additionally, by 
implementing more multimedia posts, we look forward to diversifying the content overall with more eye-catching 
and engaging information.  
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TWITTER/X PERFORMANCE STATS

Twitter Takeaways

→ Engagement Rate per Impression 
increased to 3.4%, which is the highest in 
the last three months. 

→ The top performing posts were ones that 
evoked playful emotion with a child and 
another with a couple that proved to be 
relatable to the audience. Lastly, the event 
with Chicanos Por La Causa received a 
share on Twitter/X. 

→ We plan to continue using captions that 
illicit an emotional connection with our 
audience and implement active content 
within the posts to increase engagement. 
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TWITTER/X TOP POSTS
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FACEBOOK PERFORMANCE STATS

Facebook Takeaways

→ Our total number of followers has remained 
steady. We aim to continue this positive 
pattern with the existing cadence and 
activate any upcoming community partner 
events.

→ The content throughout August generated a 
52.5% increase of impressions compared to 
the previous month.

→ Our top posts included pictures of families 
and informative captions that contain 
emotional appeal. We will continue the use 
of emotional appeal in our posts and use 
more CTAs to drive more engagement.
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Thank You


