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NOVEMBER SUMMARY*

1.5%
ENGAGEMENT 

RATE PER 

IMPRESSION

201
TOTAL ORGANIC

IMPRESSIONS

3
TOTAL

ENGAGEMENTS
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-62.5%-59.2%-8%

*Comparing August and October as the page took a content pause in September



FACEBOOK PERFORMANCE STATS

September October November

MOM MOM MOM

Total Fans - 614 615

New Followers - 1 1

Total Published 

Posts
- 10 5

Engagements - 8 3

Avg. Engagement 

Per Impression
- 1.6% 1.5%

Organic 

Impressions
- 493 201

Facebook Takeaways

• Due to less posts this month in comparison 

to October, we did see a decrease in 

impressions and engagement

•December we will ensure that the number of 

posts goes back to October levels to drive up 

engagements and impressions

• We will continue to post content that 

communicates that the fund is still available 

for those that qualify and that links to the 

portal as those posts tend to do the best.
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FACEBOOK TOP POSTS
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Thank you.
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