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DECEMBER SUMMARY*

2.4%
ENGAGEMENT 

RATE PER 

IMPRESSION

287
TOTAL ORGANIC

IMPRESSIONS

7
TOTAL

ENGAGEMENTS
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133.3%42.8%63.4%



FACEBOOK PERFORMANCE STATS

October November December

MOM MOM MOM

Total Fans 614 615 618

New Followers 1 1 2

Total Published 

Posts
10 5 9

Engagements 8 3 7

Avg. Engagement 

Per Impression
1.6% 1.5% 2.4%

Organic 

Impressions
493 201 287

Facebook Takeaways

• Increased posting cadence resulted in 

strong results across all KPIs this month. We 

will continue to keep the average monthly 

posts between 9-10.

• Timely and relevant content, such as 

recognition of holidays and testimonials, 

continue to be the most engaging content for 

our audience.

• Increased impressions and reach helped 

increase our organic follower growth in 

December, demonstrating the importance of 

engaging content.
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FACEBOOK TOP POSTS

NAHAC – DECEMBER 2024



Thank you.
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