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DECEMBER SUMMARY

0%
ENGAGEMENT 

RATE PER 

IMPRESSION

146
TOTAL ORGANIC

IMPRESSIONS

0
TOTAL

ENGAGEMENTS
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100%49.7%100%



FACEBOOK PERFORMANCE STATS

December January February

MOM MOM MOM

Total Fans 618 620 618

New Followers 2 3 -2

Total Published 

Posts
9 9 9

Engagements 7 4 0

Avg. Engagement 

Per Impression
2.4% 1.4% 0%

Organic 

Impressions
287 290 146

Facebook Takeaways

• February saw a continued decrease in 

engagements while also seeing a decrease in 

overall impressions

•Audience growth dipped as well which 

impacted overall engagement and 

impressions

•For March and future months we will look at 

adding back testimonials and statistics to test 

if that content performs better with our 

audience
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FACEBOOK TOP POSTS

NAHAC – FEBRUARY 2025



Thank you.
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