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FACEBOOK PERFORMANCE STATS
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Facebook Takeaways

* We saw strong growth in all KPIs, even
growing our audience by 3 new followers

» Organic impressions reached the highest
number in recent months with 248 reached

 Consistent engagement per impression rate
speaks to the continued appeal of our “last
chance” messaging
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FACEBOOK TOP POSTS

’/'fq | €) Nevada Homeowner Assi... M @ €) Nevada Homeowner Assi.. M lﬁ%"]‘l €3 Nevada Homeowner Assi.. e
.k{‘ ‘_ Thu 8/28/2025 9:10 am PDT = \ [T,)f Tue 8/26/2025 8:45 am PDT S k'_j Fri 8/22/2025 8:51 am PDT —
FINAL STRETCH! The Nevada Homeowner Peace of mind is still possible. The Nevada

Assistance Fund is winding down — and Homeowner Assistance Fund has helped

once it's qone, it's gone. Behind on vour... many Nevadans stay in their homes. You...

e

Impressions 56 Impressions 9 Impressions 13

Reach 52 Reach 8 Reach 10

Engagements 4 Engagements 0 Engagements 2

Engagement Rate (per Impression) 7.1% Engagement Rate (per Impression) 0% Engagement Rate (per 16.4%
Impression)
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